
Saturday, September 27

Registration and Welcome Coffee

Open Remarks

Session 1 (Chair: Syngjoo Choi, Seoul National University)
Social Networks and the Emergence of Social Norms: An Experiment 
(F. Liu, Nanyang Technology University)
Beliefs and frictions in the dating and marriage markets 
(Naila Shofia, National University of Singapore)

Coffee Break

Lunch and Networking

Coffee Break

Coffee Break

Keynote  Heterogeneity in Intergroup Preferences and Beliefs (Yan Chen, University of Michigan)

Dinner

Session 3 (Chair: Yi-Shan Lee, Chinese University of Hong Kong)
Paying AI to Detect AI (Y. Fu, University of Osaka)
Unperceived Value of Digital Services 
(Sora Youn, Korea Information Society Development Institute)

Session 4 (Chair: Yohanes Eko Riyanto, Nanyang Technology University)
Unveiling the Failure of Positive Selection (Dongkyu Chang, City University of Hong Kong)
The King’s Banquet: Altruistic Wilful Ignorance in the Laboratory 
(Zhenxing Huang, Shanghai University of Finance and Economics)

Session 2 (Chair: Duk Gyoo Kim, Yonsei University)
Does Binding General Election and Electoral Referendum Increase the 
    Voter Turnout? A Gamified Experimental Study (Wei James Chen, National Taiwan University)
Trust in Politicians and Preferences over False Positive and Negative 
    Errors in News Reports (Greg Chih-Hsin Sheen, Academia Sinica)

09:00 - 09:30

09:30 - 09:40

10:50 - 11:10

12:20 - 14:00

15:10 - 15:30

16:40 - 17:00

17:00 - 18:00

18:30 - 20:30

09:40 - 10:50

14:00 - 15:10

15:30 - 16:40

11:10 - 12:20

18:00 - 20:00

Second East Asia Experimental and 
Behavioral Economics Workshop

Date: September 26-28, 2025

Venue: Room 303,  3F, College of Social Sciences, National Taiwan University

Friday, September 26

Reception

Location



09:30 - 10:00

11:40 - 12:50

14:30 - 14:50

16:30 - 16:40

12:50 - 14:30

14:50 - 16:30

10:00 - 11:40

Sunday, September 28

Coffee and Networking

Lunch Break

Session 6 (Chair: Nobuyuki Hanaki, University of Osaka)
Timing of Informativeness: Experimental Evidence on Motivated Reasoning 
(Hyundam Je, University of Seoul)
Gender Differences in the Effect of Endogenous Pairing on Competitive Behaviors 
(Wenyu Tseng, National Taiwan University)
When Diagrams Fail to Persuade: How Visual vs. Textual Framing Shapes Cooperation in the 
    Public Goods (Tse-Min Wang, National Taipei University)

Coffee Break

Closing Remark

Session 7 (Chair: Chien-Yu Lai, National Taiwan University) 
Dancing around the Elephant in the Room: Information Avoidance, Information, and 
    Behavioral Change (Benson Tsz Kin Leung, Hong Kong Baptist University)
Toward an Understanding of Dominated Bidding in a Vickrey Auction Experiment 
(Tiffany Tse, University of Osaka)
Obvious Monotonicity as a Test of Behavioral Incentive Compatibility 
(Jin Sohn, Dongbei University of Finance and Economics)

Session 5 (Chair: Chen-Ying Huang, National Taiwan University)
Persuasion with Probability and Structured Messages in a Sender-receiver Game 
(J. Yan, Nanyang Technology University)
Credibility in Persuasion: A Laboratory Experiment (Yuki Shiomi, University of Osaka)
Pricing for Product Awareness in Social Network: An Experimental Study 
(King King Li, Hang Seng University of Hong Kong)

Second East Asia Experimental and 
Behavioral Economics Workshop

Date: September 26-28, 2025

Venue: Room 303,  3F, College of Social Sciences, National Taiwan University


