» REREFHFES

Big Data and Business Analytics

EZAVAEE L
2024




AT

=
A

IO

RO

-
~

}

111X

2]



' IRRER Z 1 EFUR
o MREHBERE - BB3IZE -

BB P FR BN IE AU 2006~

= 2 FR R EUR 2017~

BEBEXIRERMES

N (AR E576925) Elik A K 48 4818
.W?ﬁ’f++ﬁ7§5’1 BE R A EIRFElRER

K EEIOO MVPRAEEBEKIEA - HABBE20EES D TER
EBXEmREIFE - BUURN "BIEZE ) 88 - e RFEHFHE
ERNURRERESNRSERENTE A Z—

AR - REERBEES

IJIII-

BT

>|_

o> o
>|_
oy H
mR
\-&(\\

l]]]}”r

Iy
f—_;l—li
X
i

el
b

C
E
)I



' aRtEIraa (1)
¢ SEHEBRIFERE  IABEFRRES TERINBIERT
ZEERE
¢ KEHE (Big Data) i FEFIRE - HASEERIRS
- BTREY IR WA - REEEBIED - Big Data
EEEHEGHNERIESG - ERNISELEEKHERTEREE
AZ - b—EBEREHEIREREEBMER - EiREEE
HE MIBENFLE  UFEAMNEEESTHNEE
HERR - AEERAEERRAEBREBEERNEREEZE
- EERREBEENEE -




iRIEs T AR (2)

- RRENBLUEMKRZERRERA/E  MEHRT 2
N7k - HRBEARMSKI 7 REMHEREFD
B_ANEEEF - EBWF .

Part ] XF R EIR DI

AR EEE - IR RUR D EF (Im/ERETRA)

Part I TSI RZBERIE DT - EIACHERE

HiAREE . EFEERSNEF (B R RFEETER)




I E%*E) | mE (3)
¢ FEFBARAKREE  ZEREFoEFTZEHINEAADIEE
* IDMITRBIREXK -
o RAX=LILZMEFREE
o NHERE (FEHAER) - BHAS~6A - HEFH - BEBEHE
o EHAARC]ZARREZHFR
¢ BREGUHEHEEBRMARTZEEMNE ; FiET(EE12E
skEARARIEEEHEAREIGESR LA -
o EXESEZEIFAPython * R -~ Javait—
o ERIH TR (HINSAS, Weka, Tableau, &Fi} E55)
¢ Hiti5gSZRERAPENEE TS
® http://homepage.ntu.edu.tw/~wyang




I R iE S B E i
¢ RizimEk / BEEHBER
¢ Stanford Al Labs, NLP Group

® (Class CS276

® (Class CS224N
® Introduction to Information Retrieval by C. Manning, MIT 2008

o BYSEE
o IEMEIBFE—B _X | MBIBFFIBRE - RKE 2023
o THNBEAESEIE : Pre-Trained Model 5A&HEE] - RE 2022
® PyTorchix EEBEBRFESPNEE - B8 2018




I Al & Big Data

xS HH

i

ALK 73 Mt 2 XRH R
UrRVEE B

BEEXEE



E13 : KEUBFERIERAL

Data
Scientist

Computer Science Machine Math & Statistics

B RN SERE

Traditional
Research

Domain Expertise
7 B D RN RRE

HIREI SR SRR A » SICERBZ AR - B2 EhEH
B HET MR E E RO o ATMEF BHNRINRRE - mERBLOEHED
AT RERR  TIRMEXRD > MULESEXETEIRE - B
/I ¥danger zone ' A BT MEZERBOFHEAAT » BRI
JRELESERYERM - MiE ASRAREIERAYBARH

Source: X#(#£ 511784 Big Data Marketing



Introduction
o HE2AEIE Big Data

® Data that exist in very large volumes and many different
varieties (data types) and that need to be processed at a

very high velocity (speed).
¢ (TEE 57 Analytics

® Systematic analysis and interpretation of data—typically
using mathematical, statistical, and computational tools—

to improve our understanding of a real-world domain.

Ref. Ch. 11, Modern Database Management by Jeff Hoffer, et. al., Pearson, 2016



Types of Analytics 73 frRY%EEY

¢ Descriptive analytics Ui 14 53 #7
® describes the past status of the domain of interest using a
variety of tools through techniques such as reporting, data
visualization, dashboards, and scorecards

¢ Predictive analytics F&iflI14 73 #r

® applies statistical and computational methods and models
to data regarding past and current events to predict what
might happen in the future

¢ Prescriptive analytics {57RME 24
® uses results of predictive analytics along with optimization

and simulation tools to recommend actions that will lead to
a desired outcome

Ref. Ch. 11, Modern Database Management by Jeff Hoffer, et. al., Pearson, 2016



' Figure - Generations of Business Intelligence and Analytics

BI&A 3.0

Adapted from Chen et al., 2012

BI&A 1.0 BI&A 2.0 BI&A 3.0

Focus on structured Include data from Include data from
guantitative data the Web (web mobile devices,
largely from relational interaction logs, (location, sensors,
databases customer reviews, etc.) as well as

social media) Internet of Things



from Reporting to Analysis

& 1455 APfEIR R TR K577 18 R Z1001 AR MIEB AN
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Reporting Analysis
Descriptive Rt Prescriptive E&
What? 88112 Why? ST 3%
Backward-looking #Z¥E8 % Forward-looking F&RI A< 2K
Raise questions 12 i 7 Answer questions X E| &%
Data — information Data + information — insights
EEE ETEE
Reports, dashboards, alerts Findings, recommendations,
AR, EERM, B predictions 23R, 2%, TEH|
No context %1717 Context + storytelling &£ ZIAk4&

Ref. "What Do We Mean by Data-Driven?", William E. Deming, O'Reilly
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