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systematically study the digital contentsin
the managers emails and electronic
resources of an E-Commerce organization,
exploring the implications of the finding
for designing better classification schemes
as part of knowledge management
applications.

This research adopts a case study
approach and employs multiple methods,
including literature analysis, email content
anaysis, in-depth interview and related
existing tools survey. The potential
contributions are two fold: 1. to identify
important contents and their organization
schemes for information providers; and to
establish a knowledge taxonomy that is

business-focused and industry-specific.
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