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OTHER-REGARDING PREFERENCES:
EXPERIMENTS ON PURCHASING BEHAVIOR

1.What is the question of the paper?
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2.Why should we care about this?
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3.What is the author’s answer?
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4.How did the author get there?
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H1: Egoistic Resentment leads to lower re- purchase intention.
H2: Relative Fairness leads to higher repur- chase intention.

H3: Social Support leads to lower repur- chase intention.
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Notations
F : Fairness

RV : Realized value

ER : Egoistic resentment

SS : Social support

N : total sample

NRP : No repurchase frequency
RP : Repurchase frequency

T : Treatment



