HEwEE HEE 1211

Other-Regarding Preferences: Experiments On Purchasing Behavior

Wei-Shiuna Chang and Daniel A. Sanchez-Loor
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WOM: Word of mouth

RV: realized value

FR: relative fairness

ER: egoistic resentment

SS: social support

RP: repurchase frequency

T1: treatment 1

NRP: no repurchase frequency

ROC curve: receiver operating characteristic curve



