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T B : The class is divided into 10 groups, two of them participate at each round of the experiment. Each
group represents a breakfast stand to provide hamburgers. Each group chooses the location of their stand
and the price (%0, 1, 2, 3, ..., 50). Potential location choices depend on the location of the consumers—
there are nine consumers spread out on the street, standing at location 1-9, so you can choose from 1-9 (see
below):
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choose any stand to buy their breakfast, but need to pay a walking cost of $1 for each block they are away
from the stand (say to move from location 1 to location 2). They will randomize if they find two at equal
distance. The production cost of hamburgers is $0. Hence, the profit (=total revenue selling hamburgers)
for each stand is determined by the amount consumers one attracts.  Your grade is total profit divided by 10.

F &P AR R GRG0 B R R & w2

FE- L SFREF2 S EAFFEDPREFAS A RV EE > R ETLFF Lo

WA SRR F o ST RS B hd (B 5) o B4R r41(0-50) 0 e iF w5 A F L
BT o

wEZ LI o BPE LR AR R b (REER P A) o R ARG *4(0-50) -

TEE SN R R GO L P B E R E ol R R TS o #pr L A
foRFiE R SO 0 ARG FPRERG

AT NGNS B PO AR L ERCE  LERGR DT NELER -

There are different regulations in each round, so please pay attention to the announcements:
Round 1: To help poor students, hamburger price is fixed at $10. Firms can choose location freely, but
cannot change it after deciding.
Round 2: To make the streets look clean, all stands should be at location 5. Firms can choose hamburger
prices freely (0-50), but cannot change it after deciding.
Round 3: To avoid blocking traffic, all stands can only be at location 1 or 9.  Prices are still unregulated.
Round 4: The government allows stands to choose location and price freely, but without coordination.
Round 5: The government allows stands to first choose location, then determine price under coordination.
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Record Sheet for “Location, location, location!”
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